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Herein.
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fax: (804) 371-9836, or e-mail: Jim.Warren@scc iviiaygov.

IF PROPOSALS ARE MAILED, SEND TO: IF PROPOSALS ARE HAND DELIVERED,
DELIVER DIRECTLY TO:

Jim Warren, VCO Jim Warren, VCO

State Corporation Commission State Corporation Cisgion

Office of Commission Comptroller Office of CommigsiComptroller

Procurement Office Procurement Office

PO Box 1197 Tyler Bldg., 1300 E. Main St" Floor

Richmond, VA 23218-1197 Richmond, VA 23219

In Compliance With This Request For Proposals AodAll The Conditions Imposed Therein And Hereby
Incorporated By Reference, The Undersigned Offeds/Agrees to Furnish the Goods/Services In Accardan
With The Attached Signed Proposal Or As Mutuallyéed Upon By Subsequent Negotiation.

Name and Address of Firm:

Date:
By:
nat8ig in Ink)
Zip Code: eNam
FEI/FIN NO.: eadd Print)
Telephone Number: ( ) tle: Ti
FAX No: ( ) E-mail:
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PURPOSE:

The State Corporation Commission ("SCC") is issuhig Request For Proposals (“RFP”) for
purposes of establishing a teoontract with a qualified source to work in corgtian with the
SCC in providing the public relations, advertisingnd market research for the
Commonwealth’s/irginia Energy Sense consumer education and outreach program.

PROPOSAL INQUIRIES/POINT OF CONTACT:

All inquiries concerning this RFP must be submitiedvriting by e-mail or US mail and are
limited to the single-point-of-contact (SPOC) irated below, citing the RFP title, RFP
number, page, section, and paragraph. To enswmelytiand adequate consideration of all
proposals, potential Offerors are to limit all caett whether verbal or written, pertaining to this
RFP, to the designated SPOC for the duration of RR® process. Failure to do so will
compound the complexity of this procurement programd may jeopardize further
consideration of an Offeror’s proposal.

SPOC E-Mail: Jim.Warren@scc.virginia.gov
SPOC Tele #: (804) 371-9581

The SCC assumes no liability for assuring accuateplete e-mail transmission/receipt and
will not acknowledge receipt. No verbal responsgisbe provided

Inquiries must be received by the SPOC no laten tinae (5) business days prior to the

proposal due date. Questions received later thendate will not be considered properly

submitted and will not be considered. The SCCOniigeto issue a written response via email to
properly submitted questions. The SCC may conatdicand/or paraphrase questions for
sufficiency and clarity. The SCC may, at its digimm, amend this RFP on its own initiative or

in response to issues raised by inquiries, asitndeappropriate.

BACKGROUND:

During the 2008 session of the General Assembly, Itlgislature adopted Senate Bill 596
(Chapter 883 of the 2008 Acts of the General As$gntibat included a provision directing the
SCC to develop and implement an electric energysworer education program for retail
customers for purposes of providing information areljng energy conservation, energy
efficiency, demand-side management, demand respandgenewable energy. The program is
titled Virginia Energy Sense and is the Commonwealth’s statewide consumer d¢iduacand
outreach program under the administration of tteeSCorporation Commission (SCC). The
program will encourage electric energy efficieranyd conservation in Virginia households,
businesses, and institutions. The overall eneadjgypgoal of the Commonwealth (8§ 67-102) is
to reduce electricity consumption by Virginianstby percent of the amount of electric energy
consumed by retail customers in 2006 and achieiegbal by the year 2022. Under the
direction of the SCC, this education effort wilsudt in a one-stop information source to help
guide Virginia consumers through specific stepy tten take to increase energy efficiency to
help reduce energy costs.
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VI.

GLOSSARY OF TERMS:
The following terms and definitions apply to thisRand any resulting contract:

Contractor — The term “Contractor” refers to the person/fimaaded a contract to provide the
services required in this solicitation.

Offeror — The term “Offeror” refers to a person/firm whakes an offer by submitting a
proposal in response to this solicitation.

Education Advisory Committee — The committee is comprised of individual constsne
representatives of electric utilities, state agesiciconsumer and environmental groups, the
energy services industry, and community-based agtons. The purpose of the committee is
to review SCC energy conservation outreach adviti(and those of a public
relations/advertising/market research firm hiredtly SCC in connection with the program),
recommend changes or improvements, and monit@ubeess of achieving program goals.

Shall/Must — As used in this RFP, the terms “must”, “shalBhbuld” and “may” identify the
criticality of requirements. “Must” and “shall” &htify requirements whose absence will have a
major negative impact on the suitability of thegaeed solution.

Until — Up to the time of or before a specified time.

OFFEROR QUALIFICATIONS:

The offeror shall have a minimum of three (3) yaansusiness providing the goods or services
described herein.

STATEMENT OF NEEDS:

As authorized by the General Assembly, pursua® %6-592 et seq. of th€ode of Virginia

the Contractor shall provide public relations, atiseng and market research for the
Commonwealth’sVirginia Energy Sense Consumer Education and Outreach Program per the
following requirements:

A. Detailed Project Work Plan & Schedule

1. Develop a detailed project work plan and schedolkeimplementationand
delivery for the entire five-year period of the Virginia Energy Sense
campaign and submit the plan with proposal respontbe detailed project
work plan and schedule mustclude how all program components, tasks and
time frameswill be accomplishedas set forth in Appendix G.

2. The detailed project work plan must accomplighfbllowing program goals:

a. Enable Consumers to Make Informed Choices
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(1) Change consumer behavior and create a demand fngyen
services and products that have the largest intpatieet energy
goals.

(2) Increase consumer knowledge of electricity constonpt
patterns.

3) Help consumers better understand information dityuibills.

4) Identify areas that can be improved and stepsathatirginians
can take to reduce electricity consumption.

(5) Ensure that all electricity customers in Virginiavie access to the
same information, regardless of customer class,grgebic
location, or utility service provider.

b. Increase Awareness of Options for ConservimgtHLity

(1) Provide basic no-cost/low-cost steps that the pudan take with
little sacrifice.

(2) Provide moderately priced conservation measures and
information on energy efficient equipment.

3) Provide resources on such topics as energy effichrmme
construction, high performance mechanical systerasd
renewable and alternative energy sources.

C. Enable Consumers to Reduce Electricity Consumption

(1) Educate consumers on how to understand their energy
consumption patterns.

(2) Motivate consumers to make better energy decidiotise home
and in the marketplace.

3) Provide clear and concise information on consemvatieasures.

4) Present facts on a range of related energy topicis as use and
availability of renewable energy, understandingngfiag electric
rate structures, demand-side management, and dewespohse.

d. Foster Compliance with Consumer Protection Requerem

(1) Ensure that consumers receive consistent, objeetieational
information from all communication sources.

(2) Enable consumers to distinguish between informatioet is

educational and information that is promotional.

3. Update the detailed project work plan and scleedtthe direction of the SCC
to make adjustments as necessary to adapt to censttitudes and behavior.
B. Education Advisory Committee
1. Attend up to three committee meetings per yeat tay be held in locations
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2. Gather and prepare program information and n@esentations by use of
various multimedia resources including but notitea to handouts, PowerPoint
presentations, etc.

C. Coordination with Other Informational Activities

1. Establish partnerships with multiple entities thate important, ongoing roles
in the Virginia Energy Sense consumer education process to achieve direct
contact with diverse audiences.

2. Partnerships shall include but are not limited to:

a. Non-profit organizations.
b. Citizen groups.
C. State agencies such as:
(1) Department of Mines, Minerals and Energy
(2) Department of Housing and Community Development
(3) Department of Environmental Quality
(4)  Virginia Cooperative Extension Service
(5)  State Colleges and Universities

d. Local governments and school systems.

Utility companies and electric cooperatives.

@

f. Nationally recognized energy conservation arfttiehcy programs such
as ENERGY STAR.

D. Measuring Success

1. Evaluate the program and make adjustmentscaested by the SCC.

2. Establish comprehensive measurement surveysotator the success of the
consumer education program. A benchmark statevédielential survey shall
be accomplished in the first quarter, and on aniuial basis thereafter, to allow
the SCC sufficient time to address issues.

E. Market, Creative Development and Quantitativedaech

1. Market Research

a. Assess the nature and extent of existing consknwvledge regarding

energy conservation, energy efficiency, demand-sidanagement,
demand response, and renewable energy.
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2.

a.

a.

Develop measures that provide feedback regardusgall awareness,
knowledge, and decision-making.

Include questions on barriers that consumersierier when considering
conservation measures.

Use tools such as opinion surveys and focuspgsassions to produce
research findings to help the Contractor and th€ $€tter understand
the challenges and opportunities for the consumhecaion program.

Creative Development Research

Use the exploratory research as a baselineeaXisting knowledge base
of Virginians to conduct creative development resieato guide the
public relations, advertising and grassroots itites.

Test the creative concepts to determine whaitstyh messages are likely
to prompt action in the residential, business, imstitutional sectors to
determine which approach best communicates theagess

Quantitative Research

Quantitative research shall be accomplished nmaaner to provide the
SCC with an objective, regular and reliable measerd of the program
efforts. Results from the research shall track suess of success and
provide opportunities to adjust the program acawglyito ensure that the
most cost-effective communication methods are beiilged to attain
campaign goals.

Monitor consumer awareness and knowledge clasetyighout the five-
year campaign to determine and ensure the educgiogram is
effective.

F. Messaging & Target Audiences

Develop and structure messaging to positforginia Energy Sense as the trustworthy
source of knowledge about energy conservation effidiency with the intent of
reaching residential, commercial, industrial, arglitutional audiences.

1.
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The residential sector accounts for about 40querof the electricity consumed
in Virginia. The message shall be structured to:

a.

b.

Help households identify immediate and cost-efiecictions to reduce
electric energy consumption in the home.

Emphasize the best option for reducing energy castsenergy
conservation.

The commercial sector accounts for about 30gmrand the industrial sector
for about 20 percent of the electric energy conglimeVirginia. The message
shall be structured to:




4.

a. Outline simple steps and programs that can hbed Uusy smaller

commercial operations to save energy, as well aexpected return or
payback time.

b. Leverage existing communication sources for rmfttion on

conservation best practices, savings through upgdrddcilities, utility
company programs, and other energy services fgetatommercial and
industrial operations.

C. Seek partnerships with Virginia colleges and versities offering
industrial assessment centers that use facultygaaduate students to
conduct energy surveys, assessments and audits.

Schools and government facilities account fop&€cent of the electric energy
consumed in Virginia. Messaging to schools andegowent facilities shall
highlight energy efficiency success stories in \irg communities.

Evaluate and revise messaging as necessatry.

G. Website Development and Maintenance

1.

Updated 4/23/09

Develop and implement a comprehensive, stand-albrginia Energy Sense
website with SCC input and approval within six (@pnths of the contract
award date.The site shall comply with theCode of Virginia § 2.2-3500. The
website shall meet the Web Accessibility InitiativePriority 1 checkpoints
for accessibility compliance for state websites. he checklist is available at
http://www.w3.0rg/TR/WCAG10/full-checklist.ntml . The Virginia Energy
Sense website shall contain tabs or links to informat@mnenergy efficiency and
conservation for the residential, commercial andusirial, and institutional
sectors to include the following:

a. Education materials, including “how-to” tip sheeaisd frequently asked
guestions, shall be customized for individual thegediences.

b. Interactive sources and video clips to enhancecléddty of information

on energy saving tips as well as the implementaifarew technologies.

A comprehensive glossary of terms.

Links to energy-related issues at the SCC, enealggation websites for

federal and state agencies, electric utilities, momity-based

organizations, renewable energy websites, and ethergy services and

products.

e. Ability for consumers to sign up for an electromiewsletter on energy
conservation topics, submit questions or requesgtiads.

e o

Implement theVirginia Energy Sense website on an outside server owned or
leased by the Contractor. The SCC owns a regéstoenain name for the site.
The SCC's web team shall be extended access tightse outside server to
review, test and approve. At the conclusion ofdbmetract, the website shall be
transferred to an SCC server or other locationedsrohined by the SCC.




J.

3.

4.

Provide ongoing system maintenance and sugimattding version upgrades,
problem analysis and resolution, fixes, patches,) end obtain any licenses
required for the website.

Add new website features and information asctiek by the SCC.

Information Line

1.

2.

Provide recommendations to the SCC for conaiaben on any updating of the
existing toll-free information line (1-877-937-200dhaintained by the SCC and
available for residential and business customerpldce inquiries related to
energy efficiency and conservation, or to requasirmational materials.

Assist in evaluating any future need for aasafe toll-free call center/service.

Informational Materials

1.

7.

Develop high quality information materials for theogram, in accordance with
the not-to-exceed budget found in Section VII, &ise awareness of energy
efficiency, load management and conservation tnrea occurring in Virginia.

Tailor information currently available from goverent sources and national
organizations for the specific needs of Virginians.

Develop and provide a variety of easy-to-read nedtethat prominently display
the Virginia Energy Sense logo, website and toll-free information line. The
informational materials include, but are not linditi® the following:

Consumer guides.
Brochures.

Bill inserts.

Energy-saving tip sheets.
Other educational materials.

®2OT®

Encourage partnerships with groups or organizatesmsdentified during the
course of the program to adagirginia Energy Sense consumer information
materials to meet the unique needs of various pdipnl segments.

Translate materials as indicated by market reseatohmultiple languages or
make available in alternative formats for peopleovdre visually or hearing
impaired.

Share information materials with utilities, consunggoups and government
agencies for distribution at energy conservatidategl presentations and events.

Maintain inventories of printed materials.

Media Planning and Advertising

Updated 4/23/09
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1.

4.

Develop a media plan with advertising recomdations from information
gathered during research determining the targeieages, markets, timing,
reach and frequency. @ The SCC must approve theiamethn and
recommendations prior to the Contractor proceedlity and completing any
production.

Develop advertising strategies that includecamnbination of broad reach
media and locally focused media outlets to enhawareness among target
audiences and transform that awareness into wigagpconsumer action. The
strategy shall include promotional tie-ins, spaeebigps, and public service
announcements. The campaign shall utilize a coation of traditional media
(radio, TV, print, etc.) and new media (“onlineyiteractive, social, etc.).
Development shall include evaluating, revising rmgulanning and messaging
as necessary. Ad production shall continue thmoug the course of the
contract.

Contract for media and ad production upon SCdewve and approval of
advertising strategies.

Evaluate and revise the media plan as necessary

K. Media/Public Relations/Grassroots Outreach/Etoo

1.
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Media - Coordinate and implement public seranaouncements on local radio,
TV and cable outlets to complement paid advertising news coverage. The
Contractor shall seek out multiple opportunities fositive media coverage of
Virginia Energy Sense through events, media information kits, media fiorgs,
interviews, editorial board meetings, release ofsconer awareness surveys, and
other methods. The campaign shall reach consutheosigh major media
outlets, local and specialized publications, anéhermedia.

Public Relations - Use a regional approach ublip relations activities to
supportVirginia Energy Sense that are designed to complement the advertising
and community outreach components of the campaigixhibits and
information booths shall be designed to participate deliver information at
public events such as energy fairs, energy workshomunty fairs, and the State
Fair of Virginia. Depending on the success of édecation program, the SCC
may require the Contractor to modify its approaelnget specific audiences or
regions, or revise its messages. The Contractali bk flexible to allow for
modifications as needs and developments change.

Grassroots Outreach - Ensure outreach includesmunicating with hard-to-
reach populations by the involvement of consumeugs, community-based
organizations, and government agencies. The Guzatrahall ensur&/irginia
Energy Sense enlists these strategic allies to reach groupkidig the low-
income, elderly, non-English speaking, rural, aedring and visually impaired.
The campaign shall provide input to these groupgartzations and agencies for
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their web pages, newsletter copy and other masetizt promote general
awareness of energy conservation.

4, Energy Education in Schools - Assist the SC@stablishing partnerships and
support of programs that enable the program to pldey role in enhancing
energy education courses for school-aged childrafirginia.

5. Expand outreach activities, apply best practares lessons learned in previous
year.

Future Consumer Education and Outreach

The Offeror shall provide their detailed approach b developing a plan in year four
(4) of the five- (5) year campaign that provides th SCC the appropriate level of
education that may be required beyond the five-yearVirginia Energy Sense
campaign to sustain and improve customer awarenessOfferor shall submit their

detailed approach to developing the plan with propsal response.

VIl. BUDGET PROJECTION:

A. Provided below are the budgartojections for the programyear one (1) total budget
amount shall not increase, years two (2) through Ve (5) are estimated budget
projections of which the budget line component cosinay increase or decrease
based on the SCC’s determination and approval, hower, the budget projection
annual totals shall not be exceededThe totalNOT-TO-EXCEED budgetprojection
for each year covers all related costs, excepCibiatractor’seffort, that results in a
final work product as required by this RFP. The budgeamounts for the program
allow traffic/sizingrelated costs up to and not exceedintfo per media buy.

Budget Projection

Item Year 1 Year 2 Year 3 Year 4 Year 5 Total

1. Research $180,000 $150,000 $135,000 |  $100,000 |  $70,000 $635,000

2. Info. Materials $100,000 $100,000 $100,000 | $100,000 | $50,000 $450,000

3. Grassroots Outreach | $100,000 $200,000 $200,000 |  $200,000 | $100,000 $800,000

4. Public Relations $100,000 $125,000 $100,000 | $100,000 | $100,000 $525,000

5. Website $200,000 $150,000 $50,000 $50,000 |  $50,000 $500,000

6. Ad. Production $150,000 $225,000 $400,000 | $335,000 | $100,000 | $1,210,000

7. Advertising $0 $450,000 | $1,800,000 | $1,500,000 | $450,000 | $4,200,000

Totals | $830,000 | $1,400,000 | $2,785,000 | $2,385,000 | $920,000 | $8,320,000

B. The scope of the items set forththe RFP may change for each subsequéirginia

Energy Sense campaign year and budget lines may increase oease or be removed
completely. Therefore, the SCC reserves the right to adjust th€ontractor’'s Not-
To-Exceedhours stated inSection XV, Pricing Schedule, Appendix F, based on the
percent of increase or decrease in the annual camiga budget. Detailed below for
illustrative purposes only are examples of how swtltanges could affect the
Contractor’s not-to-exceed hours:

Updated 4/23/09
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Example 1 (Decrease in Annual Budget)

Item 1% Subsequent Not-To-Exceed | 1% Subsequent Yr | Not-To-Exceed | %
Yr Budget Hours Budget Revised Hours Change | Decrease
Proposed
1. Research $150,000 150 $135,000 135 15%
2. Info. Materials $100,000 75 $100,000 75 0%
3. Grassroots Outreach $200,000 175 $150,000 131 25%
4. Public Relations $125,000 100 $75,000 75 40%
5. Website $150,000 75 $125,000 62 17%
6. Ad Production $225,000 80 $150,000 53 33%
7. Advertising $450,000 250 $350,000 194 22%
Totals | $1,400,000.00 | 905 $1,085,000.00 725 21%
Example 2 (Increase in Annual Advertising Budget)
Item 1% Subsequent Not-To-Exceed | 1% Subsequent Yr | Not-To-Exceed | %
Yr Budget Hours Budget Revised Hours Change | Increase
Proposed
1. Research $150,000 150 $150,000 150 0%
2. Info. Materials $100,000 75 $125,000 94 25%
3. Grassroots Outreach $200,000 175 $200,000 175 0%
4. Public Relations $125,000 100 $125,000 100 0%
5. Website $150,000 75 $175,000 85.5 14%
6. Ad Production $225,000 80 $250,000 88 10.5%
7. Advertising $450,000 250 $500,000 276 10.5%
Totals | $1,400,000.00 | 905 $1,525,000.00 968.5 8.9%
VIll. PROPOSAL PREPARATION AND SUBMISSION INSTRUCTI ONS:
A. General Requirements
1. RFP Responsein order to be considered for selection, Offerorstrgaubmit a
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complete response to this RFFAProposal shall be submitted as required in
Section VIII, C. 1 (Format) and 2 (Organization)daas requested below, so
marked, and sealeskparatelas follows:

a.

One (1) completeriginal proposal contained in a single three (3) ring
binder (do not include pricing) and one (1) CBf the same in a
Microsoft compatible file format. Clearly indicatke following on the
sealed package, the three (3) ring binder and e C

» Offeror name

» “Original Proposal

» REP #SCC-09-001-IRD

One (1) complete copy oédacted copy(removing any proprietary
data or material) of original proposal contained in a single th{&ering
binder (do not include pricing) and one (1) CD bktsame in a
Microsoft compatible file format. Clearly indicatke following on the
sealed package, the three (3) ring binder and e C

» Offeror name

» “Redacted Copy of Original Propo&al

» RFP #SCC-09-001-IRD

Five (5) copies of the Original proposal (do not include pricing)
contained in single three (3) ring binders and @)eCD of the same in a
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Microsoft compatible file format included in eachinder. Clearly
indicate the following on the sealed package andamh of the three (3)
ring binders:

» Offeror name

» “Original Proposal Copies”

» RFEP #SCC-09-001-IRD

One (1) complet®ricing proposal contained in a single three (3) ring
binder and one (1) CDf the same in a Microsoft compatible file format.
Clearly indicate the following on the sealed pa&kaihe three (3) ring
binder and the CD:

» Offeror Name

> “Pricing Proposal”

» RFEP #SCC-09-001-IRD

No other distribution of the proposal shall be mbhygé¢he Offeror.

Proposal Preparation:

a.

The proposal shall be signed by a person(s) legaliiyorized to bind the
Offeror to a contract. The proposal must conthm legal name of the
Offeror and a statement as to whether the Offex@ $ole proprietor, a
partnership, a corporation, a limited liability cpamy, or any other legal
entity. A proposal submitted by an agent must heeairrent Power of
Attorney attached certifying the agent's authotdybind the Offeror.
The Offeror must include a statement that it iharized to do business
in the Commonwealth of Virginia.

All information requested should be submitted aguested in Section
VIIl, C. 1 and C. 2 below. Failure to submit aifermation and in the
format requested may result in the SCC requirirggmmt submission of
missing information and/or giving a lowered evaioiatof the proposal.
Proposals which are substantially incomplete ok lkey information
may be rejected by the SCC. Mandatory requiremamtshose required
by law or regulation or are such that they canrotMaived and are not
subject to negotiation.

Proposals should be prepared simply and economicaibviding a
straightforward, concise description of capab#iti¢o satisfy the
requirements of the RFP. Emphasis should be planecompleteness
and clarity of content.

Ownership of all data, materials, and documentatioiginated and
prepared for the SCC pursuant to the RFP shalhigedxclusively to the
SCC and be subject to public inspection. Tradeete®r proprietary
information submitted by an Offeror shall not bebjeat to public
disclosure; however, the Offeror must invoke thetgutions of 8§ 2.2-
4342 F of the Code of Virginia, in writing, eithieefore or at the time the
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data or other material is submitted. The writtetiae must specifically
identify the data or materials to be protected stade the reasons why
protection is necessary. The proprietary or traderet material
submitted must be identified by some distinct mdthsuch as
underlining or highlighting and must indicate onhe specific words,
figures, or paragraphs that constitute trade seoretproprietary
information. The classification of an entire prepbdocument, line item
prices, and/or total proposal prices as proprietarjyrade secrets is not
acceptableand will result in rejection of the proposal.

e. Upon award, the selected Offeror shall provideh $CC two (2) CD’s
in any Microsoft compatible file format, two (2) lmed hard copies dhe
entire RFP response to include any negotiated @saagd one (1) CD in
any Microsoft compatible file format, and one (19ubd hard copy
redacted (removing all proprietary information oaterial) of the entire
RFP response to include any negotiated changé® alame.

f. As used in this RFP, the terms “must”, “shall’, 6sitd” and “may”
identify the criticality of requirements. “Must’nd “shall” identify
requirements whose absence will have a major negatipact on the
suitability of the proposed solution. Items lalkeés “should” or “may”
are highly desirable, although their absence vatl Imave a large impact
and would be useful, but are not necessary. Depgrzh the overall
response to the RFP, some individual “must” andfislitems may not
be fully satisfied, but it is the intent to satishost, if not all, “must” and
“shall” requirements. The inability of an Offertw satisfy a “must” or
“shall” requirement does not automatically remowattOfferor from
consideration; however, it may seriously affect tverall rating of the
Offerors’ proposal.

3. Oral Presentation:

Offerors who submit a proposal in response to @i® may be required to give
an oral presentation of their proposal to the SAGis provides an opportunity
for the offeror to clarify or elaborate on the pospl. This is a fact finding and
explanation session only and does not include megoi. The SCC will
schedule the time and location of these presentti®ral presentations are an
option of the SCC and may or may not be conducted.

B. Specific Proposal Instructions
Proposals should be as thorough and detailed asbjmso the Evaluation Committee
may properly evaluate your capabilities to prowige required services.

1. Specific Plans (Proposal) — Offeror must prodgecific plans for providing the
proposed services to include a written narratia: th
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b)

d)

9)

h)

Demonstrates the Offeror's understanding efrdguirements requested
in Section VI (Statement of Needs) and Section >p@tting and
Deliverables);

Demonstrates Offeror's in-depth  knowledge of e thpublic
relations/advertising/market industry and capabifihd experience in
developing, implementing, operating, maintainingl groviding needs
similar to those stated in the Statement of Ne8dst{on VI);

Describes how Offeror proposes to provide ancetmeach specific
requirement in the Statement of Needs (Sectionavij Reporting and
Deliverables (Section X);

Includes any advantages Offeror has over itspatition, including any
services Offeror currently provides or plans tdiziin the near future,
that are unique within the industry and could bsaadageous to the
SCC;

Indicates acceptance of all General and Sp@aahs and Conditions
(reference Section XlIl and XIV);

Identifies all staff, including management pemel and account
managers, responsible for the relationship betwhenContractor and
the SCC, and those staff members who will provide services
requested in this solicitation in the event of atcact award (if any), to
include:

* Complete names, business and cellular telephonéensmfax
numbers and email addresses;

* Description of relevant experience of each and rthei
qualifications;

* The function(s) or portion of service each propos&ff member
will perform.

Includes any additional information Offeror feé relevant to this RFP.
Offerors are encouraged to discuss any creativeoappes in providing
the requested services and address any aspectseiof offering or
capability to provide the requested services irhsaenanner that would
enhance efficiency and/or reduce costs.

Includes a detailed project work plan and scleediat demonstrates
how Offeror proposes to implement théirginia Energy Sense

campaign and complete all associated requiremeiitsinwthe time

frames stated in Appendix GYirginia Energy Sense Consumer
Education and Outreach Program Timeline.

Appendices
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Offeror shall complete and submit the additiongluested information:
a) Appendix A — Small, Women-Owned, and Minority-d Businesses
b) Appendix B - Offeror Data Sheet

C) Appendix C — W-9/Request For Taxpayer IdentifaaNumber and
Certification

Pricing Proposat Complete Appendix F, Pricing Schedule, and sulm

separate bindeB{nder 2).

C. SPECIFIC PROPOSAL FORMAT/ORGANIZATION/IDENTIFICAON

1.

Updated 4/23/09

Proposal Format Offerors are required to follow the Proposalrikat for paper

submissions and include all items indicated undesp&sal Organization
(reference 2. below) in their proposals:

. Provide proposal in a three-ring binder

. Printed on white paper with dimensions of 8.5” X ®ith right and left
margins of one (1) inch

. Use Times New Roman font with size of twelve (12).

. All proposal sections must be separated by tabsndicate specific
proposal sections as requested in section 2 below.

. All pages of the proposal should be numbered.

. Each paragraph in the proposal should referencpategraph number of

the corresponding section, sub-letter, and repbat text of the
requirement as it appears in the RFP.

. If a response covers more than one page, the patagiumber and sub-
letter should be repeated at the top of the nexé pa
. Information which the Offeror desires to presemtt tthoes not fall within

any of the requirements of the RFP should be iedeas directed in
section 2 below and designated as additional mahter

. Proprietary or trade secret data or material (if)anust be specifically
identified by including the specific proposal sen(s) and page
number(s) to be protected and state the reasons pabtgction is
necessary (see § 2.2-4342 F of @wale of Virginia)

. Proposals that are not organized in this mannér eignination from
consideration if the evaluators are unable to finbHere the RFP
requirements are specifically addressed.

Proposal Organization Proposals should adhere to the following outknel

should not include any items not identified in theline.

Original Proposal Organization - Binder 1

. Tab 1 - Original RFP with Cover page (completed amgned) and
Addenda (if any)
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. Tab 2 — Table of Contents
. Tab 3 — Proprietary Data - Listing of Proprietarat® referencing

specific proposal section, page numbers and regaobsction
is needed (See § 2.2-4342 F of @ede of Virginia).

. Tab 4 — Glossary of Terms and Abbreviations

. Tab 5 - Executive Summary

. Tab 6 — Responses as outlined and required in dpedflll, Specific
Proposal InstructionsB.1 (a through h)

. Tab 7 — Responses to Section VBpecific Proposal Instructions.2
(a, b, and c)

Tab 8 — Offeror Advantages to include samples @ft@nd broadcast
products an offeror desires to present.

Pricing Proposal Format - Binder 2

. Tab 1 - Response to Section VIII, B. 3, AppendixPFcing Proposal
(Years 1 through 5).

3. Identification of Proposal EnvelopesThe signed Original” Proposal and CD,
“Redacted’copy of Original Proposal and CDCbpies” of Proposal and CD,
and ‘Pricing” Proposal and CD are required to be submittezskparate sealed
envelope(s) or package(s) for eacind identified as follows:

From: May 5, 2009 Until 2:00 PM
Name of Offeror Due Date Time

#SCC-09-001-IRD
Street or Box Number RFP NO.

*Contents:

(Indicate contents of envelopes as eith@riginal” Proposal “Redacted” copy of
Original Proposal,“Copies” of Original Proposabr “Pricing” Proposal)

Virginia Energy Sens€ampaign
City, State, Zip Code RFP Title

Updated 4/23/09

Name of Contract/Purchase Officer or Buyer: Jim arVCO

The envelopes should be addressed as directedgen2paf the solicitation and
identified as directed above. If a proposal islethithe Offeror takes the risk
that the envelope, even if marked as described egbmay be inadvertently
opened and the information compromised which maysedhe proposal to be
disqualified. Proposals may be hand deliverethéodesignated location in the

office issuing the solicitation (see page 2). Nbeo correspondence or other
proposals should be placed in the envelope.
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IX.  EVALUATION AND AWARD CRITERIA:

A.

Evaluation Criteria

Proposals shall be evaluated by the SCC usingpttmnving criteria:

1. Demonstrated experience, qualifications, abilityd a&xpertise of Offeror and
the proposed staff in meeting the identified ndeztgin;

2. Specific plans and overall suitability of proposal,

3. Clear understanding of the project and completeokpsoposal;

4, Offeror advantages including the quality and cketgtiof print and broadcast
products produced;

5. *References;

6. Small, Women-Owned, and Minority Owned Businessasid?pation;

7. Acceptance of Terms and Conditions;

8. Financial Viability of Offeror;

9. Price.

Points assigned to each criteria will be postedrpe 2:00 p.m.May 5, 2009 on the
following websites:_www.eva.virginia.gand_www.scc.virginia.gov

*References- All proposals will initially be evaluated andased based on Criteria 1, 2,
3, 4,6, 7,8, and 9. For those proposals that nitalteough to the second round of
evaluations, references will then be checked aackedcaccordingly.

B. Award of Contract

Selection shall be made of two or more offerorsnded to be fully qualified and best
suited among those submitting proposals on theslmdghe evaluation criteria included
in the Request for Proposals, including price oifstated in the Request for Proposals.
Negotiations shall be conducted with the offerarsalected. Price shall be considered,
but need not be the sole determining factor. Aftegotiations have been conducted
with each offeror so selected, the agency shadict¢he offeror which, in its opinion,
has made the best proposal, and shall award th&acbnto that offeror. The
Commonwealth may cancel this Request for Propamatgject proposals at any time
prior to an award, and is not required to furnisistatement of the reasons why a
particular proposal was not deemed to be the nubsirdageousGode of Virginia, 8§
2.2-4359D). Should the Commonwealth determineriirg and in its sole discretion
that only one offeror is fully qualified, or thaine offeror is clearly more highly
gualified than the others under consideration,rdrast may be negotiated and awarded
to that offeror. The award document will be a cacit (reference Appendix D)
incorporating by reference all the requirementsnge and conditions of the solicitation
and the Contractor's proposal as negotiated.

X. REPORTING AND DELIVERABLES:

A.

Reporting.
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1. The SCC Director of Information Resources hascetive responsibility for
direction and management of the resulting contrddte Education Resources
Manager, who reports directly to the Director ofohmation Resources, is
responsible for:

» Overseeing the resulting contract as it relatespaticy or procedural
guestions;

» Determining needed changes in emphasis or end grrodu

» Assessing the progress and problems related tootfteact;

* Identifying any compliance issues with the terms tbé& contract and
reporting them to the Procurement Office.

2. The Contractor shall deliver a written statepart to the Education Resources
Manager on a mutually agreed day of the week. rEpert shall describe all
accomplishments, milestones embarked upon or asthiand problems or other
issues regarding the project.

B. Deliverables The following deliverables are anticipated by §@C:

1. Project Plan & Schedule — Year 1 (with proposal adjdisted thereafter)

2. Website Development — Year 1 (In service wiilnmonths of the contract
award date)

3. Informational Materials (Printed) — Years fotiigh 5

4. Creative Advertising Media Plan — Year 1

5. Media Purchases — Years 2 through 5

6. Develop and provide plan for level of educati@ydnd the five-year planning

period — Year 4

Xl.  TENTATIVE SCHEDULE OF EVENTS:

Updated 4/23/09

Activity Date
1. Issue Request For Proposals April 1, 2009
2. Preproposal Conference Held April 14, 2009
2. Last Day To Receive Written Questions April 232009
3. Proposals Due Until 2:00 PM May 5, 2009
4. Proposal Review and Negotiations To Be Determide
5. Contract Award To Be Determined
6. Contract Date To Be Determined
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XIL.

XIlI.

OPTIONAL PREPROPOSAL CONFERENCE:

An optional preproposal conference will be held®0 PM, April 14th, 2009, at the State
Corporation Commission, 1300 East Main Street, Rimhd, Virginia. The conference will be
held in Courtroom B on the 2nd flaor

The purpose of this conference is to allow potén@éferors an opportunity to present
guestions and obtain clarification relative to daget of this solicitation. While attendance at
this conference will not be a prerequisite to subng a proposal, Offerors who intend to
submit a proposal are encouraged to attend. Qfgianning to attend the conference on-site
should bring a copy of the solicitation with you.

The conference is expected to be no more than @e®shin length. Offerors who plan to
participate should contact Jim Warren at (804) 9381 or by emall

(jim.warren@scc.virginia.gov) no_later than April 10th, 2009 to indicate their intention of
attending the on-site conference.

Offerors are encouraged to submit written questionadvance of the preproposal conference
to allow the SCC time to review and provide a resgoat the conference. All questions should
be submitted no later than two (2) business dais o the conference date. The SCC will
provide written responses to Offeror inquiries &ienail; verbal responses will not be provided.
Any changes resulting from the preproposal confazemill be issued in a written addendum to
the solicitation.

GENERAL TERMS AND CONDITIONS:

A. VENDORS MANUAL : This solicitation is subject to the provisions tfe
Commonwealth of Virginiavendors Manualand any changes or revisions thereto,
which are hereby incorporated into this contradhigir entirety (excluding Chapter 9).
The procedure for filing contractual claims is @cgon 7.19 of th&endors Manual A
copy of the manual is normally available for revietvthe purchasing office and is
accessible on the Internet at www.dgs.state.vapasitder “Manuals.”

B. APPLICABLE LAWS AND COURTS : This solicitation and any resulting contract
shall be governed in all respects by the laws ef@Gommonwealth of Virginia and any
litigation with respect thereto shall be broughthe courts of the Commonwealth. The
contractor shall comply with all applicable federatate and local laws, rules and
regulations.

C. ANTI-DISCRIMINATION : By submitting their proposal, offerors certify the
Commonwealth that they will conform to the provissoof the Federal Civil Rights Act
of 1964, as amended, as well as the Virginia Faipleyment Contracting Act of 1975,
as amended, where applicable, the Virginians Witkabilities Act, the Americans
With Disabilities Act and 8§ 2.2-4311 of thérginia Public Procurement Act (VPPA).
If the award is made to a faith-based organizatitire organization shall not
discriminate against any recipient of goods, sesjior disbursements made pursuant to
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the contract on the basis of the recipient's refigreligious belief, refusal to participate
in a religious practice, or on the basis of rage, &olor, gender or national origin and
shall be subject to the same rules as other orgtmiw that contract with public bodies
to account for the use of the funds provided; haweif the faith-based organization
segregates public funds into separate accountg,tie@laccounts and programs funded
with public funds shall be subject to audit by theblic body. Code of Virginia § 2.2-
4343.1E).

In every contract over $10,000 the provisions iarid 2. below apply:
1. During the performance of this contract, the caritraagrees as follows:

a. The contractor will not discriminate against anypémgee or applicant
for employment because of race, religion, colox, s@tional origin, age,
disability, or any other basis prohibited by stdssv relating to
discrimination in employment, except where thereaisbona fide
occupational qualification reasonably necessarthéonormal operation
of the contractor. The contractor agrees to postonspicuous places,
available to employees and applicants for employmeatices setting
forth the provisions of this nondiscrimination ciau

b. The contractor, in all solicitations or advertisertse for employees
placed by or on behalf of the contractor, will stdtat such contractor is
an equal opportunity employer.

c. Notices, advertisements and solicitations placedad&cordance with
federal law, rule or regulation shall be deemedigant for the purpose
of meeting these requirements.

2. The contractor will include the provisions of 1.0&b in every subcontract or
purchase order over $10,000, so that the provisighse binding upon each
subcontractor or vendor.

D. ETHICS IN PUBLIC CONTRACTING : By submitting their proposals, offerors
certify that their proposals are made without cba or fraud and that they have not
offered or received any kickbacks or inducementenfrany other offeror, supplier,
manufacturer or subcontractor in connection witirtproposal, and that they have not
conferred on any public employee having officiaspensibility for this procurement
transaction any payment, loan, subscription, adwadeposit of money, services or
anything of more than nominal value, present ompsed, unless consideration of
substantially equal or greater value was exchanged.

E. IMMIGRATION REFORM AND CONTROL ACT OF 1986 : By entering into a
written contract with the Commonwealth of Virginidae Contractor certifies that the
Contractor does not, and shall not during the perémce of the contract for goods and
services in the Commonwealth, knowingly employ aauthorized alien as defined in
the federal Immigration Reform and Control Act 888.
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DEBARMENT STATUS: By submitting their proposal, offerors certify ththey are
not currently debarred by the Commonwealth of Viigifrom submitting bids or
proposals on contracts for the type of goods arglorices covered by this solicitation,
nor are they an agent of any person or entityithetirrently so debarred.

ANTITRUST : By entering into a contract, the contractor cosyesells, assigns, and
transfers to the Commonwealth of Virginia all rightitle and interest in and to all
causes of action it may now have or hereafter aequmder the antitrust laws of the
United States and the Commonwealth of Virginiaati to the particular goods or
services purchased or acquired by the CommonwegMirginia under said contract.

MANDATORY USE OF STATE FORM AND TERMS AND CONDITION S FOR
REPs: Failure to submit a proposal on the official stiaien provided for that purpose
may be a cause for rejection of the proposal. Kation of or additions to the General
Terms and Conditions of the solicitation may beseator rejection of the proposal;
however, the Commonwealth reserves the right taddeon a case by case basis, in its
sole discretion, whether to reject such a proposal.

CLARIFICATION OF TERMS : If any prospective offeror has questions about the
specifications or other solicitation documents, ghespective offeror should contact the
buyer whose name appears on the face of the sdiicitno later than five working days
before the due date. Any revisions to the solicitawill be made only by addendum
issued by the buyer.

PAYMENT :

1. To Prime Contractor

a. Invoices for items ordered, delivered and acceptedl be submitted by
the contractor directly to the payment address show the purchase
order/contract. All invoices shall show the stedatract number and/or
purchase order number; social security number (fodividual
contractors) or the federal employer identificatiarumber (for
proprietorships, partnerships, and corporations).

b. Any payment terms requiring payment in less thanda@s will be
regarded as requiring payment 30 days after invacedelivery,
whichever occurs last. This shall not affect offef discounts for
payment in less than 30 days, however.

c. All goods or services provided under this cont@gburchase order, that
are to be paid for with public funds, shall beddlllby the contractor at
the contract price, regardless of which public ages being billed.

d. The following shall be deemed to be the date ofhpay: the date of
postmark in all cases where payment is made by, ranithe date of
offset when offset proceedings have been institakeduthorized under
the Virginia Debt Collection Act.
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e. Unreasonable Charges Under certain emergency procurements and for
most time and material purchases, final job coatmot be accurately
determined at the time orders are placed. In suades, contractors
should be put on notice that final payment in fislicontingent on a
determination of reasonableness with respect tanathiced charges.
Charges which appear to be unreasonable will bearesed and
challenged, and that portion of the invoice heldalmeyance until a
settlement can be reached. Upon determining thaticged charges are
not reasonable, the Commonwealth shall promptlyfyntite contractor,
in writing, as to those charges which it considenseasonable and the
basis for the determination. A contractor may ingtitute legal action
unless a settlement cannot be reached within th{8) days of
notification. The provisions of this section dot melieve an agency of
its prompt payment obligations with respect to ¢hoharges which are
not in dispute Code of Virginia8 2.2-4363).

2. To Subcontractors
a. A contractor awarded a contract under this soficite is hereby
obligated:

(1) To pay the subcontractor(s) within seven (7) daysthe
contractor’s receipt of payment from the Commonivefdr the
proportionate share of the payment received forkvparformed
by the subcontractor(s) under the contract; or

(2) To notify the agency and the subcontractor(s), riting, of the
contractor’s intention to withhold payment and teason.

b. The contractor is obligated to pay the subcontré}aonterest at the rate
of one percent per month (unless otherwise provideter the terms of
the contract) on all amounts owed by the contratttat remain unpaid
seven (7) days following receipt of payment frone thommonwealth,
except for amounts withheld as stated in (2) aboMee date of mailing
of any payment by U. S. Mail is deemed to be payr®the addressee.
These provisions apply to each sub-tier contragesforming under the
primary contract. A contractor’s obligation to pay interest charge to a
subcontractor may not be construed to be an omdigabf the
Commonwealth.

K. PRECEDENCE OF TERMS: The following General Terms and Conditions
VENDORS MANUAL, APPLICABLE LAWS AND COURTS, ANTI-
DISCRIMINATION, ETHICS IN PUBLIC CONTRACTING, IMMIGRATION
REFORM AND CONTROL ACT OF 1986, DEBARMENT STATUS NYITRUST,
MANDATORY USE OF STATE FORM AND TERMS AND CONDITION,
CLARIFICATION OF TERMS, PAYMENT shall apply in alhstances. In the event
there is a conflict between any of the other Gdnéexms and Conditions and any
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Special Terms and Conditions in this solicitatitim Special Terms and Conditions
shall apply.

QUALIFICATIONS OF OFFERORS : The Commonwealth may make such
reasonable investigations as deemed proper andssydo determine the ability of the
offeror to perform the services/furnish the goods #he offeror shall furnish to the
Commonwealth all such information and data for fhigpose as may be requested. The
Commonwealth reserves the right to inspect offerphysical facilities prior to award
to satisfy questions regarding the offeror's calizs@s. The Commonwealth further
reserves the right to reject any proposal if thiel@we submitted by, or investigations
of, such offeror fails to satisfy the Commonweadltat such offeror is properly qualified
to carry out the obligations of the contract angtovide the services and/or furnish the
goods contemplated therein.

TESTING AND INSPECTION : The Commonwealth reserves the right to conduct any
test/inspection it may deem advisable to assurdgiand services conform to the
specifications.

ASSIGNMENT OF CONTRACT : A contract shall not be assignable by the contracto
in whole or in part without the written consentloé Commonwealth.

CHANGES TO THE CONTRACT : Changes can be made to the contract in any of
the following ways:

1. The parties may agree in writing to modify the scay the contract. An
increase or decrease in the price of the conteattiting from such modification
shall be agreed to by the parties as a part of tingiten agreement to modify
the scope of the contract.

2. The Purchasing Agency may order changes withingieeral scope of the
contract at any time by written notice to the caator. Changes within the
scope of the contract include, but are not limidhings such as services to be
performed, the method of packing or shipment, drel glace of delivery or
installation. The contractor shall comply with thetice upon receipt. The
contractor shall be compensated for any additionats incurred as the result of
such order and shall give the Purchasing Agenagditcfor any savings. Said
compensation shall be determined by one of thedatg methods:

a. By mutual agreement between the parties in writong;

b. By agreeing upon a unit price or using a unit prseg¢ forth in the
contract, if the work to be done can be expressednits, and the
contractor accounts for the number of units of waekformed, subject to
the Purchasing Agency’s right to audit the contréstrecords and/or to
determine the correct number of units independgatly

c. By ordering the contractor to proceed with the wamnkl keep a record of
all costs incurred and savings realized. A marfeuverhead and profit
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may be allowed if provided by the contract. Thmeanarkup shall be
used for determining a decrease in price as thédtressavings realized.
The contractor shall present the Purchasing Ageiiityall vouchers and
records of expenses incurred and savings realizétie Purchasing
Agency shall have the right to audit the recordshef contractor as it
deems necessary to determine costs or savings. chamn for an
adjustment in price under this provision must bseeed by written
notice to the Purchasing Agency within thirty (3@ys from the date of
receipt of the written order from the PurchasingeAgy. If the parties
fail to agree on an amount of adjustment, the Gquesif an increase or
decrease in the contract price or time for perfereeashall be resolved
in accordance with the procedures for resolvingutiss provided by the
Disputes Clause of this contract or, if there isaon accordance with
the disputes provisions of the Commonwealth of Miay Vendors
Manual Neither the existence of a claim nor a dispuggolution
process, litigation or any other provision of thantract shall excuse the
contractor from promptly complying with the changaslered by the
Purchasing Agency or with the performance of th&ramt generally.

P. DEFAULT : In case of failure to deliver goods or servicesagstordance with the
contract terms and conditions, the Commonwealtiey afue oral or written notice, may
procure them from other sources and hold the cotraesponsible for any resulting
additional purchase and administrative costs. Témsedy shall be in addition to any
other remedies which the Commonwealth may have.

Q. INSURANCE: By signing and submitting a proposal under thigcgation, the offeror
certifies that if awarded the contract, it will leathe following insurance coverage at the
time the contract is awarded. For constructiontremts, if any subcontractors are
involved, the subcontractor will have workers’ canpation insurance in accordance
with 88 2.2-4332 and 65.2-800 et seq. of @ade of Virginia The offeror further
certifies that the contractor and any subcontractwill maintain these insurance
coverages during the entire term of the contradtthat all insurance coverage will be
provided by insurance companies authorized to islirance in Virginia by the
Virginia State Corporation Commission.

Minimum Insurance Coverages and Limies Requiredi@st Contracts

1. Workers’ Compensation - Statutory requirements bedefits. Coverage is
compulsory for employers of three or more employézénclude the employer.
Contractors who fail to notify the Commonwealthiréreases in the number of
employees that change their workers’ compensatemuirements under the
Code of Virginiaduring the course of the contract shall be in oomgiance
with the contract.

2. Employer’s Liability - $100,000.

3. Commercial General Liability - $1,000,000 per oceance. Commercial
General Liability is to include bodily injury andrgperty damage, personal
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injury and advertising injury, products and comgtebperations coverage. The
Commonwealth of Virginia must be named as an autali insured and so
endorsed on the policy.

4, Automobile Liability - $1,000,000 per occurrence.

R. ANNOUNCEMENT OF AWARD : Upon the award or the announcement of the
decision to award a contract over $50,088) a result of this solicitation, the purchasing
agency will publicly post such notice on the DGS#PeVA web site
(www.eva.virginia.goy for a minimum of 10 days.

S. DRUG-FREE WORKPLACE: During the performance of this contract, the cactr
agrees to (i) provide a drug-free workplace for thatractor's employees; (ii) post in
conspicuous places, available to employees andcapfs for employment, a statement
notifying employees that the unlawful manufactusale, distribution, dispensation,
possession, or use of a controlled substance ojuauaa is prohibited in the contractor's
workplace and specifying the actions that will bken against employees for violations
of such prohibition; (iii) state in all solicitatis or advertisements for employees placed
by or on behalf of the contractor that the contrachaintains a drug-free workplace;
and (iv) include the provisions of the foregoinguges in every subcontract or purchase
order of over $10,000, so that the provisions b&lbinding upon each subcontractor or
vendor.

For the purposes of this sectiongdrig-free workplace” means a site for the
performance of work done in connection with a sjectontract awarded to a
contractor, the employees of whom are prohibitemmfrengaging in the unlawful
manufacture, sale, distribution, dispensation, @esien or use of any controlled
substance or marijuana during the performanceeottimtract.

T. NONDISCRIMINATION OF CONTRACTORS : An offeror or contractor shall not
be discriminated against in the solicitation or edaf this contract because of race,
religion, color, sex, national origin, age, disdfilfaith-based organizational status, any
other basis prohibited by state law relating taulisination in employment or because
the offeror employs ex-offenders unless the stgeney, department or institution has
made a written determination that employing ex{udiers on the specific contract is not
in its best interest. If the award of this contriscmade to a faith-based organization
and an individual, who applies for or receives ggodervices, or disbursements
provided pursuant to this contract objects to #leious character of the faith-based
organization from which the individual receivesaould receive the goods, services, or
disbursements, the public body shall offer thevittiial, within a reasonable period of
time after the date of his objection, access toivadgnt goods, services, or
disbursements from an alternative provider.

U. AVAILABILITY OF FUNDS: It is understood and agreed between the partiesrh
that the agency shall be bound hereunder only dcettient of the funds available or
which may hereafter become available for the puemdgthis agreement.
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XIV.

SPECIAL TERMS AND CONDITIONS:

A.

ADVERTISING: In the event a contract is awarded for supplexgjipment, or
services resulting from this bid/proposal, no iatiien of such sales or services to the
State Corporation Commission will be used in praditerature or advertising. The
contractor shall not state in any of its advergisor product literature that the State
Corporation Commission has purchased or uses aity pfoducts or services, and the
contractor shall not include the State Corporat@wmmission in any client list in
advertising and promotional materials.

AUDIT : The contractor shall retain all books, recordsl ather documents relative to
this contract for five (5) years after final payrheror until audited by the
Commonwealth of Virginia, whichever is sooner. Tdgency, its authorized agents,
and/or state auditors shall have full access to thedright to examine any of said
materials during said period.

CANCELLATION OF CONTRACT : The purchasing agency reserves the right to
cancel and terminate any resulting contract, it pain whole, without penalty, upon
60 days written notice to the contractor. In therg the initial contract period is for
more than 12 months, the resulting contract matebainated by either party, without
penalty, after the initial 12 months of the contnaeriod upon 60 days written notice to
the other party. Any contract cancellation nosball not relieve the contractor of the
obligation to deliver and/or perform on all outdarg orders issued prior to the
effective date of cancellation.

CONFIDENTIALITY OF INFORMATION : Contractor agrees to observe complete
confidentiality with response to all aspects of aownfidential information, proprietary
data and/or trade secrets and any parts there@thehsuch material is the SCC’s or
other manufacturer, vendor or distributor to whadmntractor or contractor’s personnel
may gain access while engaged by the SCC or winl&GC premises. Revealing,
copying or using in any manner whatsoever any sumitents which have not been
authorized by the SCC is strictly prohibited. Trestrictions herein shall survive the
termination of this agreement for any reason aradl slontinue in force and effect and
shall be binding upon the contractor, its agentspleyees, successors, assigns,
subcontractors or any party claiming an intereghis agreement on behalf of or under
the rights of the contractor following any termioat Contractor shall advise all
contractors’ agents, employees, successors, assiggsbcontractors that are engaged
by the SCC of the restrictions, present and comtgjset forth herein. Contractor shall
defend and incur all costs, if any, for actions abharise as a result of non-compliance
by contractor, its agents, employees, successsB®jres, or subcontractors regarding the
restrictions herein.

INDEPENDENT CONTRACTOR: The contractor shall be considered an
independent contractor and neither the contractor, personnel employed by the
contractor, are in any sense to be considered gegdoor agents of the SCC, or of the
Commonwealth of Virginia.
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LIABILITY INSURANCE AND INDEMNIFICATION : Contractor agrees to
indemnify, defend and hold harmless the SCC, itBca, commissioners and
employees (“SCC”) from and against any and alldtiparty claims, or direct damages
suffered by the SCC, demands, proceedings, sudsaations, including any related
liabilities, obligations, losses, damages, finegdgments, settlements, expenses
(including attorneys’ and accountants’ fees andulisements) and costs (each, a
“Claim” and collectively, “Claims”), incurred by,dmne by or asserted against the SCC
to the extent such Claims in any way relate tgeaaut of or result from: (i) any act or
omission of any Contractor employee or Subcontraat Contractor, (ii) breach of any
representation, warranty or covenant of Contractattained herein, (iii) any defect in
the Deliverables or the service(s), or (iv) anyuattor alleged infringement or
misappropriation of any third party’s intellectugkoperty rights by any of the
Deliverables or service(s). Selection and apprafatounsel and approval of any
settlement shall be accomplished in accordance ualitrapplicable laws, rules and
regulations. In all cases the selection and agbro¥ counsel and approval of any
settlement must be satisfactory to the SCC.

PRIME CONTRACTOR RESPONSIBILITIES : The contractor shall be responsible
for completely supervising and directing the workder this contract and all
subcontractors that he may utilize, using his Is&dt and attention. Subcontractors
who perform work under this contract shall be resiae to the prime contractor. The
contractor agrees that he is as fully responsibletlie acts and omissions of his
subcontractors and of persons employed by thene as tor the acts and omissions of
his own employees.

RENEWAL OF CONTRACT : This contract may be renewed by the SCC for {dur
successive one year periods under the terms anditioms of the original contract
except as stated in 1 and 2 below. Price incraasgsbe negotiated only at the time of
renewal. Written notice of the Commonwealth’s mtien to renew shall be given
approximately 90 days prior to the expiration d&teach contract period.

1. If the SCC elects to exercise the option to wettee contract for an additional
one-year period, the contract price(s) for the talial one year shall not exceed
the contract price(s) of the original contract eaged/decreased by more than
the percentage increase/decrease of the “Otheic8steategory of the CPI-W
section, Table 4, of the Consumer Price Index ef tmited States Bureau of
Labor Statistics for the latest twelve months fdvch statistics are available.

2. If during any subsequent renewal periods, then@onwealth elects to exercise
the option to renew the contract, the contractggsicfor the subsequent renewal
period shall not exceed the contract price(s) & pinevious renewal period
increased/decreased by more than the percentagaseédecrease of the “Other
Services’category of the CPI-W section, Table 4, of thex§€loner Price Index
of the United States Bureau of Labor Statisticsthar latest twelve months for
which statistics are available.

CERTIFIED SMALL, WOMEN-OWNED AND MINORITY-OWNED
BUSINESSES SUBCONTRACTING AND REPORTING: The SCC welcomes and
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encourages proposals from certified small busirggsseluding but not limited to
women-owned and minority-owned businesses, eith&r pame contractors or
subcontractors to prime contractors. Where it iacpicable for any portion of the
awarded contract to be subcontracted to other mxppthe Contractor is encouraged to
offer such business to certified small, women-owaad minority-owned businesses.
Names of firms are available on the CommonwealtWigginia electronic procurement
website: _http://eva.virginia.govWhen such business hlbasen subcontracted to these
firms, Contractor agrees to provide the informatrequired in Appendix A to this
solicitation.

SUBCONTRACTS: No portion of the work shall be subcontractedhwitt prior
written consent of the purchasing agency. In thenethat the contractor desires to
subcontract some part of the work specified hertfie, contractor shall furnish the
purchasing agency the names, qualifications anderesqqce of their proposed
subcontractors. The contractor shall, howeverarerfully liable and responsible for
the work to be done by its subcontractor(s) andl siesure compliance with all
requirements of the contract.

THIRD PARTY ACQUISITION : The Contractor shall notify the SCC one hundred
and eighty (180) days in advance and in writinguthdhe associated business, or all of
its assets be acquired by a third party. The @otur further agrees that the contract’s
terms and conditions, including any and all licerights and related services, shall not
be affected by the acquisition. Prior to completaf the acquisition, the Contractor
shall obtain, for the SCC’s benefit and deliverdte, the assignee’s agreement to fully
honor the terms of the contract.

OWNERSHIP OF MATERIAL : Ownership of all data, material and documentation
originated and prepared for the SCC pursuant teakieitation shall belong exclusively
to the SCC and be subject to public inspectionjestithowever to the provisions of
Paragraph D “Confidentiality of Information” abov@ll materials generated under this
contract shall be considered work made for hireae $CC shall have all rights, title and
interest in or to all products, work plans, projegports, designs, programs, databases
and documentation developed or generated under dbmgract including without
limitation unlimited rights to use, duplicate, mfydor disclose any part thereof, in any
manner and for any purpose and the right to peoniprohibit any other person
including the contractor from doing so. To theesttthe contractor may be deemed at
any time to have any of the foregoing rights thataxctor agrees to assign and does
hereby assign such rights to the SCC.

PRICING SCHEDULE:

See Appendix F.
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XVI. METHOD OF PAYMENT:

A. The Contractor shall invoice the SCC monthly in arears for Contractor’s effort at
the blended hourly rate and any_actual cosassociated with and resulting in final
work products as required in this RFP. The Contrator must provide an itemized
invoice with supporting verifiable documentation. The itemized invoice shall
break out the total number of hours for Contractor effort by the detailed budget
tasks performed, number of associated hours by thposition title category (i.e.,
website development - contractor 20 hours, subcordctor 10 hours, administrative
5 hours, etc.) for each budget line item at the bieled hourly rate. Actual costs
associated with final work products that are otherthan the Contractor’'s effort
shall also be itemized on the invoice. The Contramr shall provide supporting
documentation that shows the Contractor’'s actual cst without any mark-up for
all advertising purchased. The supporting documeration shall include a copy of
the programming schedule and an affidavit that veriies advertisement run date(s)
and time(s). For media buys, the Contractor shall provide supporting
documentation that includes original invoices receied by the Contractor reflecting
actual cost to the Contractor, tear or run sheetsif applicable), and traffic/sizing
related costs associated with placing the media bsy(if applicable), up to and not
exceeding _1%of the applicable media buy.

B. Invoices shall be submitted to:

State Corporation Commission
Information Resources Division (IRD)
P.O. Box 1197

Richmond, VA 23218

XVII. APPENDICES:

Appendix A — Small, Women-Owned, and Minority-Owrigusinesses
Appendix B — Offeror Data Sheet

Appendix C — Standard Contract Example

Appendix D — W-9 Request for Taxpayer IdentifioatNumber and Certification
Appendix E — Directions to the Tyler Building

Appendix F — Pricing Schedule

Appendix G — Virginia Energy Sense Consumer Edocand Outreach Timeline
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APPENDIX A — SMALL, WOMEN-OWNED, AND MINORITY-OW NED BUSINESSES

l. SMALL BUSINESS CERTIFICATION

Small businesses, including but not limited to warmgned and minority-owned businesses, that meet
the small business designation as defined in Sedtimust be certified prior to the date set forapt

of bids, proposals or guotesSmall businesses that meet the designation itidBelt and are already
certified by either the Virginia Department of Mnity Business Enterprise (DMBE) or by another
source that meets the small business designatialefased in Section Il, must provide a copy of the
small business certification. (Businesses who rdesiore information on the Commonwealth of
Virginia certification program may reference the BElwebsite www.dmbe.virginia.gov).

. SMALL BUSINESS DESIGNATION

If your company is certified as a small businessncluding but not limited to women-owned and
minority-owned businesses, as defined below, pleasigeck the appropriate box:

O Small Business:"Small business " means a business, independentigd or operated by one
or more persons who are citizens of the United eStair non-citizens who are in full
compliance with United States immigration law, whicogether with affiliates, has 25y
fewer employees, or average annual gross recefp®d® million or less averaged over the
previous three years.

O Small Women-Owned BusinessWomen-owned business means a business conceris #iat
least 51% owned by one or more women who are oizdé the United States or non-citizens
who are in full compliance with United States imnaigon law, or in the case of a corporation,
partnership or limited liability company or othartigy, at least 51% of the equity ownership
interest is owned by one or more women who areesis of the United States or non-citizens
who are in full compliance with United States imnaition law, and both the management and
daily business operations are controlled by onmare women who are citizens of the United
States or non-citizens who are in full compliandthwhe United States immigration law.

O Small Minority-Owned Business: Minority-owned business means a business coribatris
at least 51% owned by one or more minority indiailduor in the case of a corporation,
partnership or limited liability company or othartigy, at least 51% of the equity ownership
interest in the corporation, partnership, or limdit@bility company or other entity is owned by
one or more minority individuals and both the mamagnt and daily business operations are
controlled by one or more minority individuals.

Minority Individual : "Minority individual" means an individual who iscitizen of the United
States or a non-citizen who is in full compliancéhwJnited States immigration law and who
satisfies one or more of the following definitions:

a. "African American" means a person having origmsny of the original peoples of
Africa and who is regarded as such by the commudfityhich this person claims to be
a part.

b. "Asian American" means a person having origmany of the original peoples of the

Far East, Southeast Asia, the Indian subcontirerthe Pacific Islands, including but
not limited to Japan, China, Vietnam, Samoa, Laambodia, Taiwan, Northern
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Marianas, the Philippines, a U. S. territory of ®&cific, India, Pakistan, Bangladesh
or Sri Lanka and who is regarded as such by thenwonity of which this person
claims to be a part.

C. "Hispanic American" means a person having osigin any of the Spanish speaking
peoples of Mexico, South or Central America, or tBaribbean Islands or other
Spanish or Portuguese cultures and who is regasiedch by the community of which
this person claims to be a part.

d. "Native American" means a person having originsany of the original peoples of

North America and who is regarded as such by tmenwanity of which this person
claims to be a part or who is recognized by a kidoganization.

.  SUBCONTRACTING SMALL BUSINESS OPPORTUNITIES

Does your company intend to offer subcontracting gportunities to businesses certified as small
businesses, including but not limited to women-owmkand minority-owned businesses? Check
the appropriate box below:

O YES O NO

If YES is checked proceed to Section IV (1-3) of this &pgix for additional requirements.

IV. SUBCONTRACTING WITH SMALL BUSINESSES .

1. Prime contractors that do not meet the smaliness designation stated in Section Il are
encouraged to offer subcontracting opportunitiebusinesses certified as small businesses,
including but not limited to women-owned and mimpwned businesses. To assist in
locating such small businesses, the following desble databases and/or member listings are

provided:

. eVA (Virginia’s Web-based Purchasing System)
http://www.eva.virginia.gov

. Virginia Minority Suppliers Development Council (VBDC)
http://www.vmsdc.org

. Metropolitan Business League (MBL)
http://www.thembl.com

. Pro-Net (Small Business Administration)
http://pro-net.sba.gov/

. Diversity Business for multicultural-owned busises
http://www.diversitybusiness.com/

. Other Small Business Organizations (such as Viag@hapter of National

Federation of Independent Businesses www.nfib.cbjagt/stateDirVA.html
or the Virginia Chamber of Commerce www.vachamlmnl
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2. Prime contractors that propose to use cert$i@all businesses, including but not limited to
women-owned and minority-owned businesses, as sitfaobors, must report the planned
utilization of small businesses in performance luif tcontract. _The following minimum
information must be provided with Offeror’'s propbsa the SCC Procurement Office for
purposes of awarding points under this solicitation

* Small Business Name & Address

» Contact Person, Telephone Number& Email Address

* Type of Goods and/or Service provided

* Planned Contract Dollars During Period of Contractfor Utilization of Small
Businesses

Prime contractors that propose to use certifiedldmainesses, including but not limited to
women-owned and minority-owned businesses, as sitfacbors, will be awarded points for
certified small business utilization.

3. Prime contractors awarded a term contbgcthe SCC that state their intent to utilize ifiexd
small businesses as subcontractors, including butimited to women-owned and minority-
owned businesses, shall submit a monthly repmihe SCC of all dollars spent during the
period of the contract with small business sub@mtars that provide goods and/or services
under this contract. The report shall be due ley1# of the month following the month for
which the spend data is being reported. At a miminthe following information must be
provided to the SCC Procurement Office:

. Applicable Month and Year

. Small Business Name & Address utilized

. Contact Person, Telephone Number& Email Address

. Type of Goods and/or Services Provided

. Amount of Actual Monthly Spend Provided to Each Smé# Business

. Evidence of Compliance (documentation that supportsactual monthly

spend, i.e., copy of check paid to small businesspy of paid invoice, etc.)
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APPENDIX B — OFFEROR DATA SHEET
(To Be Completed by Offeror)

Qualifications of Offeror: The offeror must haveetcapability and capacity in all respects in otder
fully satisfy all contractual requirements.

Offeror Corporate Overview:

1. Years in business: Indicate the length oktyau have been in business providing this typseofice:
years months.

2. Background and Experience: Provide backgromadexperience in this market.

3. Corporate Identity: Provide the identity ofyaparent corporation, include address, phone amd f

numbers, FEIN or tax ID No., Company web site aodtact email. Also provide the identity of any
subsidiaries, as applicable.

4. Organization & Structure: Provide an overvieinthe organizational operating structure and déscri
the operational and functional relationships of Iiusiness units of your organization, as it relates
your proposal and SCC's stated needs and requitsm@rganizational charts are helpful supplements
to your explanations.

5. Corporate History and Structure: In the evegmiicant company changes have occurred within the
past three years (e.g., merger, acquisition, eic.jpay be planned to occur, explain the change(d)
how it has, or has not, or may impact the compafyancial viability.

6. Locations: Describe the geographical locatmingour firm at the national, regional, and localéls,
as applicable, and identify all locations that Wil used to support this contract and the opemsation
handled from these locations.

7. Strategic Relationships: State any subcontra@nd outsourced services to be used in perforenaic
any contract resulting from this solicitation.

8. Quality Program: Describe all quality prograyesir company has adopted which directly impact your
proposed solution.

Financial Information :

9. Dun and Bradstreet: Provide a comprehensiveddainBradstreet Report of your company’s financial
information.

10. Annual Reports:

. Provide your most recent three years of certified,audited financial statements with
Balance Sheet, Income Statement and Cash Flow Statent with auditor comments and
footnotes.

. In the event your most recent certified, audited fiancial statements do not include the

current year (2009) financial data, the current yea (2009) financial data must be
provided even though it may be un-audited.
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11. Total Revenue: Indicate your company’s totadusal revenue for the last complete 12 months, the
most recent total annual revenue, and the portidhase revenues associated with the requiremdnts o
this solicitation.

12. Financial Viability. To assist the SCC withehkenining your company’s solvency, profitabilitycan
liquidity, provide a written analysis of your commyés current ratios for each of the following:

. debt to equity ratio
. debt to assets ratio
. Equity to assets ratio
. Net profit ratio
. Current assets to current liabilities ratios
References
13. Customer References: The Offeror must dematesia proven record of successfully providing

services similar to those defined in Section Victsstomers of similar scope and complexity. The
references must be from past and/or current comatancgovernment accounts, including the SCC if
applicable The Offeror shall provide three references, vdtimtact names, email addresses, phone
number and service descriptions (specific servipesided), which the SCC may use in reference
checking. _If your firm has provided the requesstedvices to the SCC in the past, the SCC must be
listed as a reference.

The SCC will make such reasonable investigationdegsmed proper and necessary to determine the
ability of an Offeror to perform the contract atése may include, but may not be limited to, refeee
checks and interviews. Offeror should verify tlederence information (contact person, telephone
numbers and email address) is current and up-e4g@br to submitting them. Indicate whether any
commercial, government or state contracts have bemn extended or have been cancelled for
performance issues in the last three (3) years.

Offeror Reference # 1 Organization/Company Name

Period of Performance (Contract) From through
(Beginning Date) (Ending Date)
Contact Name(s) Email Phone Number Service Description
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Offeror Reference # 2 Organization/Company Name

Period of Performance(Contract) From:

(Beginning Date)

through

(Ending Date)

Contact Names(s Email

Phone Numbe

Service Descriptior

Offeror Reference # 3 Organization/Company Name

Period of Performance (Contract)

through

(Beginning Date)

(Ending Date)

Contact Name(s Email

Phone Numbe

Service Descriptior
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APPENDIX C — W-9/REQUEST FOR TAXPAYER INDENTIFICAT ION NUMBER AND

CERTIFICATION

Form W'g

{Rew. January 2003)

Department of tha Tragsun
I:rr'rmI Raverue Servca !

Request for Taxpayer
Identification Number and Certification

Give form to the
requester. Do not
send to the IRS.

Mame

BlEIness name, IF difaent fom abowe

Indidual!
Check appropriate bo: ok proprietor

D Corporation D Patnership D Other & e ——

Exampt from backup
withhalding

Address [number, strest, and apl o suike nog

Print or typse

Requester's name and address joptional)

Clty, state, and ZIF code

List accownt umbers) here {optional)

See Specific Instructicns on page 2.

Taxpayer ldentification Number {TIN)

Enter your TIN in the appropriate boe. For individuals, this is your social security numbsr (S5M).
Howsever, for a resident alien, sale preprietor, or disregarded entity, see the Part | instructions on |
page 3. For other entities, it is your employer identification number (EIM). IF you do not have a number,

see How to get a TIM on page 3.

MNote: If the accourt is in more than one name, see the chart on page 4 for guidelines on whose nomiber

to erer.

Soclal security number

N

or

Employar Kentification numbear

[ I I

EEZO Certification

Under penalties of perjury, | certify that:

1. The numbsr shown on this form is my correct taxpayer identification number {or | am waiting for a number to be issued to me), and

2.l am not subject to backup withholding because: {a) | am exempt from backup withholding, or (k) | have not been notified by the Internal
Revenue Service (IR5) that | am subject to backup withhalding as a result of a failure to report all interest or dividends, or (<) the IRS has

notified me that | am no longer subject to backup withholding, and

3. lama U5 person (including a .5, resident alier|.

Certification instructions. You must cross out item 2 above if you have been notified by the IRS that you are currently subject o backup
withholding because you have failed to report all interest and dividends on your tax return. For real estate transactions, item 2 does not apply.
For montgage interest paid, acquisition or abandonment of secured property, cancellation of debt, contributions to an individual retiremant
arrangement |RA), and generally, payments other than intzrest and dividends, you are not required to sign the Certification, but you must

provide your correct TIN. {See the instructions on page 4.)

Sign Signature of
Here 115, person m

Dt

Purpose ot Form

A person who is required o file an information return with
the IRS, must obtain your correct taxpayer identification
number (TIN) to report, for example, income paid to you, real
estate transactions, mortgage interest you paid, acquisition
or abandonment of secured Pmﬁfn?' cancellation of debt, or
contributions you made to an [RA,

LS. person. Use Form W-9 only if you are a U5, person
(including a resident alien), t© provide your comact TIN to the
person requasting it (the requester) and, when applicable, to:

1. Certify that the TIN you are giving is cormect (or you ane
waiting for a number to be issued),

2, Certify that you are not subject to backup withholding,
ar

3. Claim exemption from backup withholding if you are a
LS, exempt payea.

Note: If 8 requestor gives you a form other than Form W-5
o recuiest your TIN, your must use the requester’s form if it is
substantially similar to this Form -5,

Foreign persen. If you are a foreign person, use the
appropriate Form W-8 (see Pub. 515, Withholding of Tax on
Monresident Aliens and Foreign Entities).

MNonresident alien who becomes a resident alien.
Gemnerally, only a nonresident alien individual may use the
terms of a tax treaty to reduce or eliminate LS, tax on
certain types of income. However, most tax treaties contain a
provision known as a "saving clause.” Exceptions specified
in the saving clause may permit an exemption from tax to
continue for certain types of income even after the recipient
has otherwise become a LS. resident alien for tax purposes.

IF you are a LS, resident alien who is relying on an
excaption contained in the saving clause of a tax treaty to
claim an exemption from WS, tax on certain types of income,
you must attach a statement that specifies the following five
items:

1. The treaty country, Genarally, this must be the same
treaty under which you claimed exemption from tax as a
nonresident alien.

2. The treaty article addressing the incoma.

3. The article number {or location) in the tax treaty that
contains the saving clause and its exceptions.

4. The type and amount of income that qualifies for the
exemption from tax.

5. Sufficient facts to justify the exemption from tax under
the terms of the treaty article,

Cal. No, T0231X
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Form W-9 [Rev. 1-2003)

Paga 2

Example. Article 20 of the 1.5 .-China income tax treaty
allowrs an exemption from tax for scholarship income
received by a Chinese student temporarily present in the
United States. Under .S, law, this student will become a
resiclent alien for tax purposes if his or her stay in the United
States exceeds 5 calendar years. However, paragraph 2 of
the first Protocol to the LLS.-China treaty (dated April 30,
1984] allows the provisions of Article 20 to continue to apply
even after the Chinese student becomes a resident alien of
the United States. & Chinese student who qualifies for this
exception (under paragraph 2 of the first protocol) and is
relying on this exception to claim an exemption from ftax on
his or her scholarship or fellowship income would attach to
Form W-9 a statement that includes the information
described above to support that exemption.

If wou are a nonresident alien or a foreign entity not
subject to backup withholding, give the requester the
appropriate completed Form W-8,

What is backup withholding? Persons making certain
payments to you must under certain conditions withhold and
pay to the IRS 30% of such payments (29% after December
31, 2003; 28% after December 31, 2005, This is called
"backup withholding.” Payments that may be subject to
backup withholding include interest, dividends, broker and
barter exchange transactions, rents, royalties, nonemployes
pary. and certain payments from fishing boat operators, Real
estate transactions are not subject to backup withholding.

You will not be subject to backup withholding on payments
you receive if you give the requester your correct TIN, make
the proper certifications, and report all your taxable interest
and dividends on your tax return,

Fayments you receive will be subject to backup
withholding if:

1. You do not furnish your TIN to the requester, or

£, You do not certify your TIN when required (see the Part
Ilinstructions on page 4 for details), or

3. The IRS talls the requester that you furnished an
incorrect TIM, o

4. The IR talls you that you are subject to backup
withholding because you did not repoit all your interest and
dividends on your tax return (for reportable interest and
dividends only), or

5. You do not certify to the requester that you are not
subject to backup withholding under 4 above (for reportable
interest and dividend accounts opened after 1983 only).

Certain payees and payments are exempt from backup
withholding. See the instructions below and the separate
Instructions for the Requester of Form W-3.

Penalties

Failure to furnish TIN. IF you fail to fumish your correct TIN
to a requester, you are subject to a penalty of 350 for each
such failure unless your failure is due to reasonable cause
and not to willful neglect.

Civil penalty for false information with respect to
withholding. If you make a false statement with no
reasonable basis that results in no backup withhaolding, you
are subject to a 3500 penalty.

Criminal penalty for falsifying informaticn. Willfully
falsifying certifications or affirmations may subject you to
criminal penalties including fines andfor imprisonment.
Misuse of TINs. If the requester discloses or uses TINs in
violation of Federal law, the requester may be subject to cil
and criminal penalties.
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Specific Instructions

Name

If wou are an individual, you must generally enter the name
shown on your social security card. However, if you have
changed your last name, for instance, due to marriage
without informing the Social Security Administration of the
name change, enter your first name, the last name shown on
your social security card, and your new last name.

If ther account is in joint names, list first, and then circle,
the name of the person or entity whose number you entered
in Part | of the form.

Sole proprietor. Enter your individual name as shown on
your social security card on the "Name” line. You may enter
your business, trade, o "doing business as (DBA]" name on
the "Business name” ling.

Limited liability company (LLC). If you are a single-member
LLE {including a foreign LLC with a domeastic owner) that is
disregarded as an entity separate from its owner under
Treasury requlations section 301.7701-3, enter the cwner's
name on the "Name” line. Enter the LLC's name on the
"Business name” line.

Other entities. Enter your business name as shown on
required Federal tax documents on the "Mame” line. This
name should match the name shown on the charter or other
legal document creating the entity, You may enter any
business, trade, or DEA name on the "Business name” lina,
Note: You are requested to check the appropriate box for
your status {individualSole proprietorn, corporalion, ate, ).

Exempt From Backup Withholding

If you are exempt, enter your name as described above and
check the appropriate box for your status, then check the
"Exempt from backup withholding” box in the line following
the business name, sign and date the form.

Generally, individuals (including sole proprietors) are not
exempt from backup withholding. Corporations are exempt
from backup withholding for certain payments, such as
interest and dividends.

Note: If you are exempt frovn backup withholding, you should
still complete this form to avoid possible emoneous backup
withholding.

Exempt payees. Backup withholding is not required on any
payments mada to the following payees:

1. An organization exempt from tax under section 507 a),
any IRA, or a custodial account under section 403(b)(7) if the
account satisfies the requirements of saction 407(0(2);

2. The United States or any of its agencies or
instrumentalitios;

3. Astate, the District of Columbia, a possession of the
United States, or amy of their political subdivisions or
instrumentalitios;

4. A foreign government or any of its political subdivisions,
agencies, or instrumentalities; or

5. Aninternational organization or any of its agencies or
instrumentalitios.

Other payees that may be exempt from backup
withholding include:

6. A corporation;

1. A foreign central bank of issue;

8. A dealer in securities or commodities required to register
in the United States, the District of Columbia, or a
possession of the United States;
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9. A futures commission merchant registered with the
Commodity Futures Trading Commission;

100 A real estate investment trust;

11. An entity registerad at all times during the tax year
under the Investment Company Act of 1940;

12. A common trust fund operated by a bank under
section 584(a);

13. A financial institution:

14. A middleman known in the investment community as a
nomines or custodian; or

15, Atrust exempt from tax under section 664 or
described in section 4947,

The chart below shows [FFES of payments that may be
exempt from backup withholding. The chart applies to the
exempt recipients listed abowve, 1 through 15.

If the payment is for . . . THEM the payment is exempt

for . ..

Interest and dividend payments All exempt recipients excepl

for &

Broker transactions Exempt recipients 1 through 13.
Also, a person registered under
the Irvestment Advisers Act of
1940 who regularly acts as a

broker

Barter exchange transactions
and patronage dividends

Exempt recipients 1 through &

Fayments over 600 recuired
to be reported and direct
sales over $5,000 '

Generally, exempl recipients
1 through 77

IS-EE Form 108@9-MISC, MiEecellansous Income, and Its Instructions.

*Howweer, the following paymerts made to a corporation nokding gross
proceads pakd to an attomey under seclion BO4E(, even IT the attomey |s a
corpomtion) and reportable on Fornm 1092-MISC are not exempt fiom backup
withhokding: medical and health care paymerts, atbomeys' fees; and payments
for serdces pald by a Federal exacutive agency.
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Part |. Taxpayer ldentitication
Mumber (TIN)

Enter your TIN in the appropriate box. I yvou are a resident
alien and you do not have and are not eligible to get an
55N, your TIN is your |RS individual taxpayer identification
numbér {(ITIN). Enter it in the social securty number bosx. If
you do not have an ITIN, see How to get a TIN below,

If you are a sole proprietor and you have an EIN, you may
enter either your S=M or EIN. However, the RS prefers that
You Lse your SSM,

If you are a single-owner LLC that is disregarded as an
entity separate from its owner (see Limited liability
company (LLC) on page 2), enter your SSN {or EIN, if you
have one). If the LLC is a corporation, partnership, etc., enter
the entity’s EIN.

Note: See the chart on page 4 for further clarification of
nama and TIN combinations.

How to get a TIN. If you do not hawve a TIN, apply for one
immadiately. To apply for an 35N, get Form $5-5,
Application for a Social Security Card, from your local Social
Security Administration office or get this form on-line at
winw.ssa.govionline/ss5.html. You may also get this form
by calling 1-800-772-1213. Use Form W-T7, Application for
IRS Individual Taxpayer Identification Mumber, to apply for an
ITIN, or Form 55-4, Application for Employer ldentification
Mumber, to apply for an EIN. You can get Forms W-7 and
55-4 from the IRS by calling 1-800-TAX-FORM
(1-800-829-3676) or from the RS Web Site at wawawirs.gov,

If you are asked to complete Form W-9 but do not have a
TIN, write "Applied For” in the space for the TIM, sign and
date the form, and give it to the requester. For interest and
dividend payments, and certain payments made with respact
to readily tradable instruments, generally you will have G0
days to get a TIN and give it to the requester before you are
subject to backup withholding on payments. The 60-day rule
does not apply to other types of payments. You will be
subject to backup withholding on all such payments until you
provide your TIN to the requestear,

Mote: Writing "Applied For™ means that you have already
applied for & TIN or that you imtend to apply for ong 5o,

Caution: A disregarded domestic entity that has a foreign
owmar must use the appropriate Form W-G.
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Form W-9 {Rew, 1-2003)

Page 4

Part Il. Certification

To establish to the withholding agent that you are a U5,
person, o resident alien, sign Form W-9. You may be
requastad to sign by the withholding agent even if items 1, 3,
and 5 below indicate otherwise,

For a joint account, only the person whose TIN s shown in
Fart | should sign fwhen required). Exempt recipients, see
Exempt from backup withholding on page 2.

Signature requirements. Complete the certification as
indicated in 1 through 5 below

1. Interest, dividend, and barter exchange accounts
opened before 1984 and broker accounts considered
active during 1983. You must give your comact TIN, but you
do not have to sign the cetification.

2. Interest, dividend, broker, and bartar exchange
accounts openad after 1983 and broker accounts
considered inactive during 1983, You must sign the
cartification or backup withholding will apply. IF you are
subject to backup withholding and you are meraly providin
your correct TIN 1o the requester, you must cross out item
in the certification before signing the form.

3. Real estate transactions. You must sign the
cartification. You may cross out itern 2 of the certification.

4. Other payments. You must give your comact TIN, but
you do not have to sign the certification unless you have
been notified that you have previously given an incomect TIN.
"Other payments” include payments made in the course of
the requester's trade or business for rents, royalties, goods
fother than bills for merchandise), medical and health care
services ncluding payments to corporations). payments to a
nonemployes for services, payments to certain fishing boat
crenw members and fishermen, and gross proceeds paid o
attorneys (including payments to corporations).

5. Mortgage interest paid by you, acquisition or
abandonment of secured property. cancellation of delbt,
qualified tuition program payments (under section 529),
IRA or Archer MSA contributions or distributions, and
pension distributions. You must give your correct TIM, but
you do not have to sign the certification.

What Name and Number To Give the
Requester

For this type of account: Gve name and S5 of:

1. Individual The individual
2. Twwo or more individuals (joint | The actual owner of the account
account) or, if combined funds, the first
individual on the account
3. Custodian accourt of a minor | The minor #

{Unifiorm Gift to Minors Act)
4. a. The usual revocable
savings trust fgrantor is
also trustea)
b. So-called trust accournt
that is not a legal or valid
trust under state law

The grantor-tnustes !

The actual cwner !

The owner *

(45

. Sole proprietorship or
single-cwner LLC

For this type of account: Glve name and EIN of:

G. Sale proprietorship or The owner *

single-owener LLC

-l

. Aovalid trust, estate, o Legal entity *

pens=ion trust

8. Corporate or LLC electing
corporate status on Farm
B3z

The corporation

0. Association, club, religious,
charitable, educational, ar
other tax-exempt arganization

The organization

10. Partnership or multi-member
LLC

The partnership

11. A broker or registered The broker or nomines

namines

12. Account with the Department
of Agriculture in the name of
a public entity {such as a
state or local government,
schaool district, or prison) that
receives agricultural program
paymenits

The public entity

" List first and ciicle the name of the person whiosa number you furmish, I onty
One person on a joirk account has an SN, that person's number must be
rurmishesd.

© Clrcle the minor's name and fumish the minors S5n,
: You must shows your individual name, Bt you may also enter your

business of "DEAT name. You may use ether your S5M or EIN (If wou hawe
oriej.

* Ust first and circle the name of the [egal trust, estata, or penslon rust. (Do
not fumish the TIW of the FE‘TSJ:IHEII rEFl'ESEl'II:EtI'-‘E of tnEtes unkss the IE';-EII
ertity sl s not designated In the account tile.)

Note: IF no name is circled when more than one name is
listed, the mumber will be considered to be that of the first
name fsted.

Privacy Act Notice

Section 6109 of the Internal Revenue Code requires you to provide your correct TIN to persons who must file information returns
with the IRS to report interest, dividends, and certain other income paid to you, mortgage interest you paid, the acquisition or
abandonment of secured property, cancellation of debt, or contributions you made to an IRA or Archer MSA. The IRS uses the
numbers for identification purposes and to help verify the accuracy of your tax return. The IRS may also provide this information
to the Department of Justice Tor civil and criminal litigation, and to cities, states, and the District of Columbia to camy out their
tax laws. We may also disclose this information to other countries under a tax treaty, or o Federal and state agencies to enforce

Federal nontax criminal laws and to combat terrorism.

You must provide your TIN whether or not you are required to file a tax return. Payers must generally withhold 3056 of taxable
interest, dividend, and certain other payments to a payes who does not give a TIN to a payer. Certain penalties may also apply.

o
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APPENDIX D — STANDARD CONTRACT

COMMONWEALTH OF VIRGINIA
STATE CORPORATION COMMISSION

EXAMPLE

Contract Number: RFP #

This contract entered into this __ day of , by hereinafter called the
“Contractor” and Commonwealth of Virginia, Stater@aration Commissiogalled the “SCC.”

WITNESSETH that the Contractor and the SCC, insaeration of the mutual covenants,
promises and agreements herein contained, agfetaags:

SCOPE OF CONTRACT: The Contractor shall provide gimods/services to the SCC as set
forth in the Contract Documents.

PERIOD OF PERFORMANCE: From through , with -
year renewal options.

The contract documents shall consist of:
Q) This signed form;

(2)  The following portions of the Request for Propatated

(@) The Statement of Needs,

(b) The General Terms and Conditions

(© The Special Terms and Conditions including any rincations
(d)  Addenda (if any)

3) The Contractor’'s Proposal dated andath@ning negotiated modifications to the
Proposal and their date, all of which documentsrarerporated herein.

(4) Clarifications to Contractor’s Proposal

IN WITNESS WHEREOF, the parties have caused thist@aet to be duly executed intending to be
bound hereby.

CONTRACTOR: PURCHASING AGENCY:

By: By:

Title: Title:
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APPENDIX E — DIRECTIONS TO THE TYLER BUILDING

0 Approaching Richmond from the NORTH: Take 1-95 South into Richmond. Take the Franklin Street exit (74B). At the end
of the exit ramp, take a right, drive two blocks. The Tyler Building is on the left - between Main and Bank streets.

0 Approaching Richmond from the WEST: Take I-64 East to 1-95 South into Richmond. Take the Franklin Street exit (74B).
At the end of the exit ramp, take a right, drive two blocks. The Tyler Building is on the left - between Main and Bank streets.

0 Approaching Richmond from the EAST: Take 1-64 West to Richmond. Exit onto 1-95 South, stay in right lane to the

Franklin Street Exit (74B). At the end of the exit ramp, take a right, drive two blocks. The Tyler Building is on the left -
between Main and Bank streets.

0 Approaching Richmond from the SOUTH: Take [-95 North into Richmond. After crossing the James River, take the Broad
Street Exit (74C). Stay in right lane onto ramp to 17th Street. Follow 17th Street to Broad Street intersection. Take a right on

Broad Street and get in left lane. Make a left on 14th Street. Go two blocks. Take a right on Main Street. Tyler Building is on
the right at the corner of 13th and Main.

0 From the RMA Downtown Expressway (Rt. 195): - Take Rt. 195 South into Richmond (through 50-cent toll), and take the
7th/9th Street exit. After exiting, stay in left lane and take first left onto 7th Street. Go two blocks and take right onto Cary

Street. Turn left on 14th Street. Go one block and turn left on Main Street. The Tyler Building is on the right at the corner of
13th and Main.
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APPENDIX F — PRICING SCHEDULE

The Contractor shall provide the services for aelvof the final work product as detailed in thiSRR within

the budgeted amount and at the propoS&I-TO-EXCEED number of hours and rates indicated below:

1. Year One
Component Budget Position Title *Not-To-Exceed| **Blender | Total
Hours Hourly
Rate
Research $180,000.00Contractor effort
Info Materials $100,000.00 Contractor effort
Grassroots Outreach $100,000.00 Contractor effort
Media/Public Relations $100,000.00 Contractor effort
Website $200,000.00 Contractor effort
Ad. Production $150,000.0pContractor effort
Advertising $0.00| Contractor effort 0 0 0
TOTALS
2. Year Two
Component Budget Position Title *Not-To-Exceed| **Blended | Total
Hours Hourly
Rate
Research $150,000.00Contractor effort
Info Materials $100,000.00 Contractor effort
Grassroots Outreach $200,000.00 Contractor effort
Media/Public Relations $125,000.0CContractor effort
Website $150,000.00 Contractor effort
Ad. Production $225,000.0pContractor effort
Advertising $450,000.00 Contractor effort
TOTALS
Note: The *Not-to-Exceed Hours represents the Cordctor's effort which shall be the maximum

proposed hours the Contractor, the Contractor’'s st and any subcontractor or subcontractor staff
anticipates to expend that results in services torpvide final work products as required by this RFP.
Contractor’s effort shall be based on a blended haly rate for the Contractor, Contractor’s staff and

any subcontractor or subcontractor staff that resuts in labor cost to provide final work products as
required by this RFP. The **Contractor effort hourly rate shall be inclusive of allassociated costs.

Updated 4/23/09
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Appendix F Continued — Pricing Schedule

3. Year Three

Component Budget Position Title *Not-To-Exceed| **Hourly Total
Hours Rate
Research $135,000.00 Contractor effort
Info Materials $100,000.00 Contractor effort
Grassroots Outreach $200,000.00 Contractor effort
Media/Public Relations $100,000.00 Contractor effort
Website $50,000.00| Contractor effort
Ad. Production $400,000.00 Contractor effort
Advertising $1,800,000.00 Contractor effort
TOTALS
4. Year Four
Component Budget Position Title *Not-To-Exceed| **Hourly Total
Hours Rate
Research $100,000.00Contractor effort
Info Materials $100,000.00 Contractor effort
Grassroots Outreach $200,000.00 Contractor effort
Media/Public Relations $100,000.00 Contractor effort
Website $50,000.00 Contractor effort
Ad. Production $335,000.00Contractor effort
Advertising $1,500,000.00 Contractor effort
TOTALS
Updated 4/23/09 45




Appendix F Continued — Pricing Schedule

5. Year Five

Component Budget Position Title *Not-To-Exceed| **Blended | Total
Hours Hourly
Rate
Research $70,000.00Contractor effort
Info Materials $50,000.00 Contractor effort
Grassroots Outreach $100,000.00 Contractor effort
Media/Public Relations $100,000.00 Contractor effort
Website $50,000.00 Contractor effort
Ad. Production $100,000.0pContractor effort
Advertising $450,000.00 Contractor effort

TOTALS

GRAND TOTAL Contractor effort for all five years \

Hourly Rate: The Offeror shall indicate in the table below the psition titles and hourly rates
that make up the blended hourly rate for the Contrator’s effort.

Contractor effort blended hourly rate

Position Title Contractor Subcontractor Blended
Hourly Hourly Hourly
Rate Rate Rate
Blended Hourly Rate
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APPENDIX G - Virginia Energy Sense Consumer Education and Outreach Program Timeline

Program Components Tasks Time Frame
Detailed Project Work | Development Year 1

Plan & Schedule Update and revise at the direction of the SCC Y2aBs 4 and 5
Education Advisory Attend up to three committee meetings per year ¥ebr 2, 3, 4
Committee and 5

Make presentations

Years 1, 2, 3, 4
and 5

Coordination with Other | Establish partnerships Years 1, 2, 3] 4
Informational Activities and 5
Measuring Success Evaluate program and make adjustments Years 1,,24 |3
and 5
Accomplish statewide residential survey in firsager Year 1
Accomplish statewide residential survey bi-annualkears, 1, 2, 3, 4
thereafter and 5
Research Market Year 1
Creative Development Year 1
Quantitative Years 2, 3,4 and b
Messaging & Target Develop and structure messaging for residentigear 1
Audiences commercial and industrial, schools and government
Test messaging Year 1
Evaluate and revise messaging as necessary Yedaend, 5
Website DevelopmentDesign, develop and implement within six (6) months Year 1
and Maintenance Implement on outside server Year 1l
SCC review, testing and approval Year 1
Provide Ongoing maintenance Years 1, 2, 3, 4
and 5
Add new features and information Years 2, 3, 4and
Develop Informational Develop high quality informational materials Year 1
Materials Continue development and production Years 2, 3diH
Revise and update printed materials Years 2, 8044
Maintain inventories of printed materials Yeard3nd 5
Media Planning and Develop a media plan that targets audiences basedYear 1
Advertising information gathered during research
Develop advertising strategies that include a coation of| Year 1
broad reach media and local media outlets
Contract for media, public service announcements| Years 2, 3,4 and b
production
Promotonal tie-ins and sponsorships Years 2, Bo4ba
Continue advertising production Years 2, 3,4 and 5
Evaluate and revise media plan Years 3, 4 and|5
Media, Public Relations, | Media — Develop, coordinate and implment Year 1
Grassroots Outreach, Public Relations — Use regional approach to adwiind| Year 1
Education modify as needs and developments change. Establish
partnerships to enable event sponsorships andipation
Grassroots Outreach — Ensure outreach includestbardrear 1

reach populations, consumer groups, governmentcage

h

low income, elderly, non-English speaking, ruralda

AN
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Program Components Tasks Time Frame

hearing and visually impared

Establish Energy Education in Schools Year 1

Expand outreach activities and apply best pract@ed| Years 2 and 3
lessons learned in previous year

Implementation of all outreach activities continued Years 4 and 5

Future Consumer Development a plan for the SCC that provides |tNear 4
Education and Outreach| appropriate level of education to sustain the mogr
beyond the five (5) basic period
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